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CR1I Online

CRI Online (www.cri.cn) was officially established on
December 26th, 1998. As a predominant state news
website affiliated to China Media Group, it conducts
global promotion in 44 languages (excluding Canton-
ese, Hakka Chinese, Minnan Dialect and Chaozhou
Dialect). At present, this website cluster based in
China is a multifaceted and multiterminal one, hav-
ing the most language services, reaching the widest
area and the largest population.

Thanks to the multitude of information channels and
resources of China Media Group, CRI Online has es-

tablished more than 40 foreign correspondent stations
around the world and amicable relations with many
foreign institutions in China. It has developed into an in-
ternational new media platform with an extensive, multi-
form, and powerful network.

Relying on unique global resources, CRI Online focus-
es on news, cities, developing business, enterprises
and tourism. Additionally, it also provides international
information and marketing services for domestic and
international users with cross-regional, cross-language
and cross-cultural needs.
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Qunarcom

Qunar.com, founded in 2005 and headquartered in
Beijing, is a leading online travel platform in China. As a
product technology company trying to tap the potential
of the online travel industry, it is supported by inde-
pendently-developed technology and fully utilizes ad-
vanced intelligent search systems to integrate the travel
information on the Internet. Its products and services
cover air & car fares, rentals, hotel accommodation,
vacationing, ticketing, group purchase and other fields.

Having been certified as a National and a Zhongguan-
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cun High-Tech Enterprise, it has obtained nearly 100
patents and cultivated more than 100 thousand Inter-
net technological talents. Its search services cover
more than 680,000 air routes, 580 airlines, 1.47 million
hotels, 9,000 travel agents, over 1.2 million vacation
routes, and over 10,000 tourist attractions around
the globe. So far, the company has collaborated with
over 100 airlines at home and abroad, establishing an
online travel service ecosystem integrating the whole
value chain both online and offline.
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China Tourism News

China Tourism News was founded on April 1st, 1979. It
is an authoritative tourism industry newspaper under the
charge of the Ministry of Culture and Tourism of the Peo-
ple’s Republic of China. For more than 40 years, with the
rapid development of the tourism industry, China Tour-
ism News has continued to grow and become the largest
tourism industry newspaper in China. In 2015 and 2017,
China Tourism News was selected as one of the “Top
100 Newspapers” in the country for two consecutive
times.

China Tourism News is now published from Monday to
Friday each week, with 5 editions per week. In addition
to the news page, there are also special pages for holis-
tic tourism, red tourism, scenic spots, hotels, travel agen-
cies, global tourism, tourism talents, universities, culture,
etc. and a special issue of “Country Weekend”.

Over the recent years, the company has been improving
its overall quality of interviewing and editing, further ad-
vancing four-pronged media construction to improve pro-
cess, technology, social participation and overall effects.
Media convergence platforms include China Tourism
News website, China Red Tourism website, China Tour-
ism News APP, “Tour plus” APP, China Tourism News
WeChat official account and official Weibo, plus other

e i =
T
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official accounts of Xuexigiangguo, Renmin, Douyin,
Kuaishou, etc. These new media platforms have con-
tributed to the formation of media convergence layout of
joint development.

Through upholding its commitment to its main business
of mass media, the company has gained its advantages
regarding content and dissemination. While highlighting
social benefits, the company also remains vigorous via
active marketing schemes. Besides operating in tradi-
tional fields like advertising and dissemination, the com-
pany recently has been extending its operational space
by organizing large-scale tourism brand promotion ac-
tivities such as the China Tourism Industry Development
Annual Conference, the Beautiful China Tour, and the
30-person leisure tourism in China, all of them having a
significant impact on the national tourism industry. The
company also jointly established a culture and tourism
industry index laboratory, aiming to establish a culture
and tourism industry index data platform and an industri-
al research platform with the Public Opinion Survey Lab-
oratory of the Chinese Academy of Social Sciences, and
Alibaba Group through information technology, building
mass data platform and industrial research platform for
culture and tourism sector.
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Kuaishou

1.Basic information

Our mission:

We aim to be the most customer-obsessed company
in the world. Our mission is to help people demonstrate
their talents and use their talents to find their unique
brand of happiness.

Who we are:

Kuaishou is a leading content community and social
platform, and a pioneer in the global short video in-
dustry. Globally, we are the second largest short video
platform by average Daily Active Users (DAUSs), and the
second largest livestreaming e-commerce platform by
Gross Merchandise Volume (GMV).

Kuaishou strives to build a warm and trustworthy com-
munity, which gives every person opportunity to be
heard and seen. This principle nurtures a vibrant and
interactive ecosystem, with millions of premium con-
tents uploaded every day.

Kuaishou aims to build on short video and livestream-
ing as our commercial infrastructure, facilitating the
digital transformation across industries, stimulating the
energy of work and creation, and ensuring that all val-
ue-creators can get better returns.

Our achievements:

Kuaishou is a household brand and is among the most
widely used social platforms in China, according to
iResearch. As of March, 31, 2021, our average DAUs
on our apps and mini programs in China reached 379.2
million. Average DAUs and average Monthly Active
Users (MAUSs) on Kuaishou App for the first quarter of
2021 reached 295.3 million and 519.8 million respec-
tively, while average daily time spent per DAU further
expanded to 99.3 minutes in the first quarter of 2021.

We are the trusted destination for users to create and
share content. According to iResearch, we ranked
No. 1 in terms of activeness of our content community

among the top video-based social platforms in China,
with content creators constituting approximately 26% of
our average MAUs on Kuaishou App in the nine months
ended September 30, 2020. We also had approximate-
ly 1.1 billion average monthly short video uploads on
Kuaishou as of September 30, 2020.

Access to our platform is free for all users. We mon-
etize primarily through sales of virtual gifts, provision
of various forms of online marketing services and
charges for offering e-commerce technology ser-
vices. We are actively developing additional moneti-
zation avenues to diversify our revenue mix through
online games, online knowledge-sharing, and other
products and services.

As of March 31, 2021, our total revenues for the first
quarter of 2021 increased by 36.6% to RMB 17 bil-
lion on a year-on-year basis. Online marketing ser-
vices revenues reached RMB 8.6 billion, up 161.5%
from that in the same period of 2020, for the first time
contributing over 50% (50.3%) of total. Livestreaming
contributed 42.6%, and the numbers of both daily ac-
tive livestreaming hosts and daily active livestream-
ing users achieved double-digit growth rates on a
quarter-over-quarter basis. Total e-commerce GMV
has grown 219.8% to RMB 118.6 billion from that in
the first quarter of 2020.

Users with different interests and industries gather in
Kuaishou, and form an authentic, beautiful, diverse,
and beneficial content ecology on this platform. While
continuously improving user experience through short
videos and livestreaming, Kuaishou further satisfies
multiple users' diverse needs. It is becoming the portal
and comprehensive community for the new generation
of digital life, including learning, entertainment, shop-
ping, local life, etc.

After ten years of development, the number of
Kuaishou's total employees has surpassed 20,000
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in 2021, working at Kuaishou Flagship, Kuaishou Ex-
press, KMovie, Yitian Camera, Kuaikandian, and mul-
tiple applications and businesses. Kuaishou's product
matrix has been further enriched, creating a leading
content ecology.

2.Milestones
2011

e “GIF Kuaishou” was launched for users to create and
share animated images known as GIFs, in essence the
earliest form of short videos.

2012

e Kuaishou became the first mover in China's short
video industry that enabled users to create, upload and
view short videos on mobile devices.

2013
e Kuaishou launched the short video social platform.
2016

e Kuaishou launched livestreaming function as the
natural extension to our platform.

2017

e Kuaishou Flagship became the world's largest single
livestreaming platform in terms of revenue generated
from virtual gifting in the 4th quarter of 2017.

2018

e Kuaishou Flagship’s average DAUs exceeded 100
million in January 2018.

e Kuaishou commenced its e-commerce business.
2019
e Kuaishou Express was launched in August 2019.

e Kuaishou became the world’s second largest lives-
treaming e-commerce platform in terms of GMV.

2020

e The average DAUs of Kuaishou's apps and mini pro-
grams in China exceeded 302 million in the first half-
year of 2020.
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e Kuaishou Express's average DAUs exceeded 100
million in August 2020.

2021

e Kuaishou has listed on the Main Board of The Stock
Exchange of Hong Kong Limited on February 5, 2021,
stock code 1024.HK.

3.Values

Dual browsing mode

Kuaishou version 8.0 is compatible with single-column
and double-column browsing, giving users more choic-
es and a better user experience. The brand-new inter-
action design originates from our continuous efforts in
polishing the products, improving the algorithms, and
optimizing user experience over the years.

Equality and Reciprocity

Kuaishou was created for every person to record
and share their lives. We adhere to our core values
of Equality and Reciprocity, and we passionately be-
lieve that every kind of life deserves to be recorded.
We encourage every person to record their own lives.
Through emphasizing the fairness of attention alloca-
tion and content distribution, Kuaishou enables every
person to gain enough exposure and connections, and
to see and be seen by the larger world.

Technology-driven

Kuaishou is a technology company with artificial in-
telligence (Al) as its core technology. Al technology is
deeply embedded in the marrow of products and runs
throughout the entire business process of content pro-
duction, content review, content distribution, and con-
tent consumption.

Kuaishou possesses world-leading computer vision
and deep-learning capabilities. Through deep under-
standing of human behavior, user content, and their
interconnections, we can develop a series of models
that perform well. Furthermore, powered by our world-
class Al technologies and algorithms, we recommend
content specifically tailored to each user's potential
interests, creating precise human-to-content and hu-
man-to-human connections.
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Zhangjiakou

Zhangjiakou is located in the northwest section of He-

bei Province, at the junction of Beijing, Hebei, Shanxi
and Inner Mongolia. It is only 180 kilometers away from
Beijing. The Beijing-Zhangjiakou High-Speed Railway
shortens the commute time from Beijing to Zhangjiak-
ou to 50 minutes, integrating Zhangjiakou into the one-
hour economic circle of Beijing.

Zhangjiakou embodies a variety of cultural elements
for the tourism industry. For many years, the number
of tourists it has received and the revenue from tour-
ism are ranked the highest around the province. It
has two cultural and historical name cards indicating
that this region is “Where the East Came From” and
also considered “The Origin of Chinese Civilization.”
At present, the city retains the Great Wall relics that
date back to eight dynasties and extend more than
1,800 kilometers, thus winning the title of China’s
Great Wall Museum. Moreover, its “Haalgan-Khuree
Routes” recognized as the Grasslands Silk Road are
an integral part of the “Tea Road”. During the Qing
Dynasty, Zhangjiakou was an important land port in
northern China, and was also known as the “land
and water double wharf” with Guangzhou. In par-
ticular, it is full of ice-and-snow attractions. To date,
the city has already built 9 grand ski resorts and 177

trails extending for 164 kilometers in total, becoming
the largest cluster of ski resorts in China. Notably,
Chongli District of Zhangjiakou has already estab-
lished a state-level ice-and-snow resort. In 2017,
Zhangjiakou was listed among “China’s Top Ten Ice
and Snow Cities for Tourism”.

Zhangjiakou is also known for its exceptional natural
ecology. The air quality is considered to be the best
among the Beijing-Tianjin-Hebei region, and it has won
the titles of being the “National Garden City” and the
“National Forest City”.

Volvo Engines, Lynk & Co and a number of equipment
manufacturing enterprises have all set up operations in
this burgeoning city, proving the industrial strength and
potential of Zhangjiakou. It is recognized as the world’s
golden belt for grape cultivation and dairy farming, the
“hometown of China’s specialty produce” including
grapes, apricots, oats, mushrooms and fresh corn,
and also a national demonstrative city for food safety.
As a state-level, model area of renewable energy, it
contains one of the largest and most stable operations
of fuel-cell vehicles, as well as a leading state-level
pilot area of hydrogen energy application. Notably, its
installed wind power capacity ranks among the best in
China.
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Marbella

Marbella is a city and municipality in southern Spain,
belonging to the province of Malaga in the autonomous
community of Andalusia. It covers an area of about
115 square kilometers and has a population of nearly
150,000. The city is situated on the Mediterranean Sea
at the center of Costa del Sol, between Méalaga and the
Strait of Gibraltar. The international holiday resort is fa-
vored by travelers around the globe.

Marbella is rich in tourism resources and known as
the "world's vacation paradise for top elites." With ade-
quate, warm and bright sunshine, suitable climate and
sound facilities are some of the many features that have
earned it a good reputation as a top-tier destination
around the world. The world-renowned Puerto Banus
and the old Spanish town of Marbella are both located
here.

One of the biggest highlights of Marbella is its beaches
full of swaying palms. The 27 kilometers (17 miles) of
coastline within the limits of Marbella is divided into 24

beaches with different features. They are known as
being wonderful destinations for sunbathing, walking,
swimming and surfing. The city also has a significant

archaeological heritage, alluring museums, numerous
spaces for performances of any sort, fantastic beaches
and a cultural calendar with a variety of events. The
first-class vacation resorts attract nearly 600,000 global
tourists annually, and the number of travelers it receives
per year is four times the local population.
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