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Finergizing cily
developmenl and making
changes happen,
counltries join hands to
revilalize global lourism

On 3 September 2021, as the only summit forum held
by international organizations during the 2021 China
International Fair for Trade in Services (CIFTIS), 2021
WTCEF Beijing Fragrant Hills Tourism Summit & World
Conference on Tourism Cooperation and Development
opened in Beijing with the theme of “Revitalizing World
Tourism and Energizing City Development”. It was held
by the World Tourism Cities Federation (WTCF) togeth-
er with the world’s major international organizations and
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tourism institutions. Over 360 guests from around the
globe met each other, shared experiences of promoting
tourism recovery and revitalization, as well as offered
their insight into supporting the sustainable develop-
ment of global tourism.

The event included seven parts, namely Opening Cer-
emony, Global Perspective, Special Forum, Keynote
Speech, Release of Research Results, Dialogue on
Sustainable Development of Tourism Cities, and Forum
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Session. It was livestreamed online to the whole world,
especially more than 200 WTCF members in over 150
cities of 78 countries and regions. The offline meeting
and live streaming were supported with 5 languages,
namely Chinese, English, French, Spanish and Rus-
sian. At the event, WTCF released two key research re-
sults, World Tourism Cities Development Report 2020
and Agenda for the Future Development of World Tour-
ism Cities (2021-2030), enhancing experience sharing
for the joint fight of global tourism cities and tourism
enterprises against the pandemic, a comprehensive
recovery and the sustainable development of global
tourism.

Deepening international coopera-
tion and hoosting glohal tourism re-
covery

As the world’s first international tourism organization
centered on cities, WTCF has been playing a leading
role in enhancing cooperation among global cities
and supporting new development of city tourism after
the pandemic. Centered on themes including tourism
recovery and development after the pandemic, WTCF
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has, by holding forums like “2021 WTCF Euro-Africa
Regional Conference - Dialogue between Cities and
Chinese Enterprises” and “New Normal, New Practic-
es”, summarized successful experience of promoting
tourism recovery and development under the new nor-
mal of pandemic prevention and control, and provided
insight into improving city tourism experiences.

In 2021, thanks to gradually strengthened pandemic
prevention and control around the world, domestic tour-
ism markets in most countries are beginning to recover,
and the world has seen hope in global tourism recov-
ery.

Zurab Pololikashvili, Secretary-General of the World
Tourism Organization, noted that the successful event
had shown the world that global tourism was regaining
vitality and confidence. Another important message
was that tourism was fully prepared for a robust restart
and would further tap its own potential to support the
inclusive and sustainable development of cities around
the world.

Julia Simpson, President & CEO of the World Travel &
Tourism Council (WTTC), sent her congratulatory mes-
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sage stating that the event was highly relevant at this
time since numerous industry leaders met each other,
discussed how to deal with future challenges, and
shared successful experience for the quick recovery of
tourism.

At the event, H.E. Maria Gustava, Ambassador of the
Republic of Mozambique to China, noted that Mo-
zambique had been vigorously developing domestic
tourism, launching a COVID-19 vaccination campaign,
offering vaccination certificates and encouraging
overseas tourists to visit the country. H.E. Luis Diego
Monsalve Hoyos, Ambassador of the Republic of
Colombia to China, stated changes in travel laws and
regulations, tax reduction, energy saving had contrib-
uted to a remarkable rebound in Colombia’s tourism.
Cristiano Varotti, Chief Representative of Italian Nation-
al Tourist Board Shanghai Office, mentioned that Italy
had offered fiscal subsidies to tourism enterprises and
applied digital technologies to tourism services, in or-
der to support the country’s tourism development. Hon.
Jorge Romeu, Charge d’Affaires of the Embassy of
the Kingdom of Spain in China, pointed out that Spain
had reacted in time and supported independent travel

014 WORLD TOURISM CITIES

involving small groups in low-density areas, so as to
attract more international tourists.

Amidst the pandemic, countries must join hands to
take effective measures. Hu Heping, Minister of Culture
and Tourism of China, suggested all sides should work
harder for mutual benefits and win-win outcomes, bet-
ter utilize platforms represented by WTCF and Beijing
Fragrant Hills Tourism Summit, and promote bilateral,
multilateral and regional tourism exchanges and coop-
eration.

Building new tourism modes and im-
proving quality of tourism cities
Tourism cities are a core part of global tourism, and
they are of great significance for global pandemic pre-
vention and control as well as tourism recovery. Big
data, the Internet and smart technologies will set the
trend for the future development of world tourism cities
since they are the key to dealing with changes in con-
sumption habits and tendencies as well as improving
the quality of tourism cities.

Due to the pandemic, changes have taken place in
people’s tourism concepts, consumption patterns and
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travel methods. Wei Xiao’an, Chief Expert of WTCF
Expert Committee, observed that new consumption
phenomenon would increase over a long time, bringing
into being new city consumption modes. Under the
new normal of pandemic prevention and control, new
consumption phenomena are becoming more com-
mon, such as urban leisure, popular micro-vacation in
rural areas and overseas consumption backflow. Cities
in Europe, America and China have been adjusting
tourism modes to meet the new consumption needs.
He suggested that the world tourism cities should build
new tourism modes featuring development of surround-
ing tourism markets, local tourism and “internal circula-
tion”.

Regarding the intensification of smart management of
cities and upgrading quality of tourism cities, Zhang
Zhenshan, UN-Habitat Programme Manager for China,
believes that tourism cities should prioritize the people,
promote smart development according to their own
conditions, avoid the digital divide, improve service
quality, strengthen smart platform regulation, focus on
ensuring information security, enhance cooperation
and exchanges for international tourism development.

Dieter Scharf, China Marketing Manager of Austrian
National Tourist Office, noted that building smart cities
was of great significance and would benefit develop-
ment of tourism, scenic spots and cities.

Promoting husiness form innovation
and making changes happen in gloh-
al tourism

The tourism sector is a comprehensive economic sys-
tem featuring openness and inclusiveness and waiting
to be further developed. Due to the pandemic, the peo-
ple now prefer short-distance tourism, decentralized
tourism, customized tourism and tourism in low-density
areas. With expedited integration of tourism with rel-
evant industries including culture, sports, education,
science and technology, agriculture and health, global
tourism is entering a new round of transformation and
innovation.

Bai Fan, General Manager of Beijing Tourism Group,
shared his views on this issue. “In both industry inte-

SPECIAL FORUM
REETH

gration and enterprise integration, integrated innovation
and technological empowerment are the key to promot-
ing high-quality and innovative development of cultural
tourism”. Concerning how cultural tourism industries
and enterprises shall enhance business form innova-
tion and promote integrated industry development, Bai
Fan suggested focusing on markets, prioritizing cultural
development, supporting innovation, improving con-
tent and services, adhering to green, environmentally
friendly concepts, and facilitating the integration of in-
dustrial and financial capital.

Maria Llinares, Tourism Counselor of the Embassy of
the Kingdom of Spain in China, shared Spain’s innova-
tive practices of promoting sustainable tourism devel-
opment. She believes that innovative forms can offer
tourists better experiences and increasing utilization
rate of facilities will help promote the sustainable devel-
opment of tourism.

In terms of seeking new tourism investment oppor-
tunities in the post-pandemic era, Zhang Shumin,
President of OCT Tourism Investment & Management
Co., Lid., believes integrated development covering
multiple fields represented by “Tourism + Technology”,
“Tourism + Culture”, “Tourism + Internet”, and “Tourism
+ Finance” will offer golden opportunities, since gov-
ernments around the world are vigorously developing
tourism and driving business form innovation.

At the Global Trade in Services Summit of the 2021
CIFTIS held on 2 September 2021, the Chinese Pres-
ident Xi Jinping stated in his video speech, “We will
work with all other parties to uphold openness, cooper-
ation, mutual benefit and win-win, share opportunities
in the growth of services trade, and promote world
economic recovery and growth.” The recovery and de-
velopment of tourism services, the most dynamic part
of trade in services, require deep cooperation among
countries around the world. The long road ahead is full
of obstacles, but we will never stop going forward. As
international organizations represented by WTCF are
taking the lead, and tourism departments and industry
associations are closely working together, global tour-
ism will soon regain its great vitality and global tourism
economy will witness greater development.
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We are honored to hold the WTCF Beijing Fragrant
Hills Tourism Summit & World Conference on Tour-
ism Cooperation and Development 2021 today.
First, on behalf of WTCF and People’s Government
of Beijing Municipality, I'd like to welcome every-
one, international organizations, ambassadors to
China, WTCF member cities and enterprises, and
media workers, to attend the Conference. Whether
you are here with us, or watching us through live
streaming, | would like to extend my warmest wel-
come to all of you.

Last year, the COVID-19 outbreak posed severe
threats to the global economy, and world tourism
has also been hit hard. As of now, the international
tourism business of 29 percent of tourist destina-
tions hasn’t been fully recovered. This Conference,
themed on “Revitalizing World Tourism and Ener-
gizing City Development” will probe into the new
challenges and opportunities that the world tourism

and tourism cities face in a world with COVID-19,
and share experience in working hand-in-hand to
fight against the pandemic and revitalize the tour-
ism industry. It can help us recover and continue
the sustainable development of world tourism in
the post-pandemic world.

We are glad to see that while world tourism is
reviving, it also demonstrates strong vitality and
steps into a new stage of reform and reshaping.
Facing the threats from COVID-19, the tourism
sector immediately initiated the recovery plan,
and launched a series of new business patterns
and models. As a result, intelligent technologies
like 5G + AR and 5G + VR are extensively put into
practice, virtual tour and digital tourism are boom-
ing, and the concept of green and healthy tourism
is widely accepted. In addition, ecological well-
ness tours, premium leisure tourism, and culture
experience symbolized by small, decentralized,
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and low-density groups and trips have been inte-
grated with other industries. All these show the fu-
ture direction for tourism. These changes and the
achievements they bring to us build up our passion
and confidence in tourism, and give the industry a
stronger momentum to recover.

Tourism cities are pillars of world tourism. WTCF
always sticks to the philosophy of “Better City Life
through Tourism” by promoting the globalization of
world tourism, and bridging the cooperation and
exchanges among tourism cities. This year, six
cities and four tourism enterprises have joined the
WTCF family, pushing the number of member cit-
ies and organizations up to 228, covering 78 coun-
tries and regions across the globe.

Beijing, like any other city, has been focusing on
regular pandemic prevention and control since
last year, by resuming production, and keeping a
strong momentum of steady and resilient growth in
economy, laying a solid foundation for recovering
tourism. In the first half of this year, Beijing re-
ceived 130 million visitors and reaped RMB 186.9
billion in revenue, both having a year-on-year
growth of 130 percent. The tourism industry in
Beijing has already recovered to 80 percent of the
performance in 2019. Early next year, Beijing will
hold the 2022 Winter Olympics and Paralympics,
another opportunity for the city to seek coopera-
tion in tourism in the post-COVID world.

Next, Beijing will keep working with and exchange
experience with WTCF member cities and organi-
zations, to make bigger contributions to revitalizing
the world tourism. So, | hereby make three proposals
to world tourism cities and our fellow tourism practi-
tioners:

First, we need to support and assist the tourism
sector. | hope governments of world tourism cities
can join hands in fighting against COVID-19, es-
tablishing a platform where we share information
on pandemic prevention and control, and setting
up a mechanism to guarantee the security of tour-
ists, to create a healthy and safe environment for
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them in the post-COVID world. What’s more, we
need to implement better incentive policies to help
market entities, including travel agencies and tour-
ist restaurants, give tourism practitioners training,
and protect their rights and interests, to lay a solid
foundation for the recovery and prosperity of tour-
ism.

Second, we need to enhance intelligent manage-
ment of tourism. In a world with COVID-19, how
tourism entities manage and operate has also ex-
perienced enormous changes. In detail, intelligent
management in scenic areas, unmanned smart ho-
tels, and other innovations have emerged. | hope
WTCF member cities and enterprises can adjust to
the changes in the tourism market, make tourism
more digitalized and intelligent by applying cut-
ting-edge technologies and innovative cross-over
patterns like “tourism +” and “+ tourism.” In the
meantime, | hope enterprises can focus on self-im-
proving, use modern technologies to innovate
patterns of tourism service, thereby increasing the
comprehensive benefit.

Third, we need to promote cooperation in world
tourism. The recovery of tourism is critical to glob-
al economy. So, | hope all tourism cities can share
their sources of visitors, experience, and relevant
standards, advertise for each other, work together
in developing premium projects and routes, and
jointly compile criteria for risk assessment, so as
to build a cooperative and interdependent ecology
of tourism.

This Conference is a grand event of the world
tourism, and it can greatly foster international ex-
change and cooperation. Dear guests, let’s take
this opportunity to discuss, exchange ideas, and
share our wisdom for the future progress of tour-
ism.

In the end, | wish the WTCF Beijing Fragrant Hills
Tourism Summit & World Conference on Tourism
Cooperation and Development 2021 a complete suc-
cess! | wish everyone a healthy life and a prosperous
future!
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The Ministry of Culture and Tourism of China looks for-
ward to joining hands with international organizations
and governments of other countries in facilitating ex-
change and cooperation in world tourism. Together, we
can grasp opportunities while being open to each other,
overcome hardships while working with each other, so
as to jointly promote the high-quality development of
world tourism.

Therefore, | hereby make three proposals: First, deep-
ening cooperation in world tourism and seeking mutual
benefit and win-win results. The whole world is a com-
munity with a shared future, so “consultation, contribu-
tion, and shared benefits” are the best choice for all of
us in the face of challenges.

Second, enhancing planning and coordination to bail
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out tourism enterprises. Enterprises are the entity and
foundation of the market. So, facing the pandemic, we
need to coordinate resources and implement more
timely and targeted policies, to create a fair, orderly,
and healthy market environment.

Third, improving the quality of tourism development
by encouraging innovation. Innovation is the primary
driving force for development. We should support the
innovation in tourism by initiating more new business
patterns, entities, and models, to prop up the sustain-
able development of tourism. In addition, we need
to keep pace with the scientific advance by applying
cutting-edge technologies like 5G, big data, cloud com-
puting, and Al, to increase the efficiency and optimize
the industrial structure of tourism, and tap into new mo-
mentums of development.
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Vladimir Norov, Secretary-General of the Shanghai Cooperation Organi-
zation (SCQO)
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The SCO member states are celebrating the 20th anniver-
sary of the organization. SCO has tumned into a large sub-re-
gional international organization, bringing together almost half
of the world population and covering 60 percent of the Eur-
asian continent. A distinctive feature of SCO member states
is their inexhaustible natural, cultural, and historical heritages.
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Lurah Pololikashvili, Secretary-General of UNWTO
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SCO has established a close partnership with the
WTCF and the UNWTO. | propose that we can formu-
late a trilateral cooperation program among the three or-
ganizations, to fully implement the agreements reached
under our previous cooperation framework, and pro-
mote tourism development in a world with COVID-19.
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The success of this Conference has sent an important
message to the world. World tourism is rejuvenating and
revitalizing confidence. Meanwhile, this Conference indicates
that tourism is ready to reboot and tap into its potential as a
fundamental pillar for cities worldwide to achieve inclusive-
ness and sustainability. As long-term partners, UNWTO and
WTCF have been working together in carrying out several
development projects of tourism cities, making them more
competitive, and providing guidance and supporting pro-
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Wang Hong, Executive Vice Chairman of the WTCF Council and Deputy
Mayor of Beijing
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grams to help them achieve sustainable development. On
this basis, we must deepen cooperation at all levels.

Themed on “Revitalizing World Tourism and Energizing
City Development,” this conference builds a platform for
exchange of ideas, and seeks to develop tourism in the
post-pandemic era. This crisis makes us reconsider the
crucial part tourism plays in future urban growth. And, in
the future, cities need to be more resilient, sustainable,
and inclusive.
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For world tourism, entering the post-pandemic era isn’t
just returning to the past. The COVID-19 not only causes
challenges, but urges us to transform lifestyle and advance
technologies as well. Everyone strengthens their pursuit to-
wards a better life. All these constitute new trends and new
opportunities for world tourism. Here are the key points.
First, the tourism market demand is shifting to the domestic
cycle. Second, the tourism supply is more diversified. Third,
the tourism industry is picking up speed in revolution.
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“Those who understand the trend are clever, while those
who follow it are wise.” So, we can only retain the upper
hand and win the future by accurately understanding
changes, and actively adapting to them in a scientific way.
As an indispensable part of the world tourism system, tour-
ism cities around the world should take the lead in recover-
ing and revitalizing the world tourism under the new trend
with more extensive cooperation and more positive moves,
and helping each other march towards mutual prosperity.
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Tojiddin Jurazoda, Chairman of the Committee for Tourism Development
under the Government of the Republic of Tajikistan
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As we celebrate the 30th anniversary of the in-
dependence of Tajikistan, drastic changes are
happening in Dushanbe, our capital. In Dushanbe,
skyscrapers light up the skyline of the city, and five-
star international hotels line the streets. However,
the COVID-19 slowed down the tourism sector in

Tajikistan. But we didn’t just stand by in the past 18
months. We, especially in Dushanbe, have been
investing in infrastructure and human resources,
to turn it into a unique tourist destination in Central
Asia, and attract millions of both domestic and inter-
national tourists.
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Pansy Ho, Vice Chairman and Secretary General of GTEF
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According to the statistics from WTTC, last year, over
60 million tourism-related jobs disappeared. So, what
we have learned from the past one and a half years is
that we should never take things for granted. We don’t
appreciate the critical role that tourism plays in our daily
life until we lose the right to travel, for a trip shouldn’t
be a luxury experience, but an integral part of people’s
life and production. So, entrepreneurs like us must help
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Horacio Rodriguez Larreta, Mayor of Buenos Aires
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promote the sustainable development of tourism via
tourism + comprehensive economy pattern, and take
advantage of our resources, intelligence, creativity, and
our determination. To do that, we have already taken
action to invest more in Macau, strengthen the bridge
between public and private departments, and lay a sol-
id foundation to industrialize the new tourism economic
system based on our deeds and promises.
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Like other large tourist cities in the world, the tourism
industry of Buenos Aires in Argentina has been hit hard
by COVID-19. Yet in the midst of the crisis lies a great
opportunity, so we hope the crisis will in turn work as
an engine that drives the recovery of the city. Through

collaborative efforts, we have attracted nearly three mil-
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lion tourists from abroad back to Buenos Aires. And we
have combined four elements—life quality, convenient
environment, internet connection quality, and work-
space availability, so that visitors can gather and travel
again. After all, enjoying the culture, history, nature, and
food of this charming city is our common wish.

0h Se-Hoon, Mayor of Seoul, Asia-Pacific Vice Chairman City of WTCF
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ngoing adversity the global tourism

| hope this summit could give the tourism industry new
opportunities and build a new model for tourism devel-
opment. As the capital of the Republic of Korea, Seoul
is blessed with a natural environment and a splendid
history of over 2,000 years, a city of both traditional

and modern beauty. We have recently launched new
tourism revitalization strategies, divided into three stag-
es: support, recover, and take off. We are striving to
restore tourism performance, and keep reforming the
market pattern.
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David Andre, Mayor of Victoria
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In 2020, Victoria and the entire Seychelles witnessed
no death and only a few patients of COVID-19, and
no community infection case. Yet, we have adapted
new working styles. For example, people start to
operate shops or farms near their house, turn their
backyard into business premises, and plant more
plants and flowers in their gardens and balconies.

Tourism authorities spare no effort in helping part-

024 WORLD TOURISM CITIES

ners at home and abroad, cancel orders and fees,
postpone holidays for free, and directly commu-
nicate with consumers via social media. Tourism
practitioners set operation standards with health-
care authorities, so that shops and companies with
COVID-19 safety certificate can go on operating. In
this way, we are making Victoria safer as a tourist
destination.
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Eijiro Yamakita, President and CEO, JTB Corporation
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JTB Corporation is the oldest travel agency in Japan,
with 226 offices in 93 cities of 38 countries, including
an office in Beijing in 1982. We have been working with
China in developing tourist destinations for decades.
Now, with more and more people get vaccinated, our
communication has been gradually back to normal.
And, to make sure that JTB remains everyone’s top

choice of partner, we are developing and applying new

business patterns that connects real and virtual world.

For years, JTB has been contributing to the Olympics
and Paralympic Games. We are honored to pass the
baton to China, our respectable neighbor. Let’s join

hands and create a better future.
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Andy Foster, Mayor of Wellington City
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The city of Wellington is delighted to work with cities
and governments across the world, and keep march-
ing ahead based on cooperation. We are taking active
measures to have more people vaccinated against
COVID-19. Despite the severe impact of closing bor-
ders, we always stick to our health-first development
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strategy.

We need to actively carry out and participate in inter-
national communication, reach mutual understanding,
and be more receptive and inclusive to create a more
equitable and sustainable world, for this planet, for mil-
lions of precious species in the world, and for all of us.
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Angeles Muiioz Oriol, Mayor of Marbella
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Located in southern Europe, Marbella has now joined
the WTCF with great enthusiasm. We wish to make our
contributions and learn from other parts of the world for
the benefit of everyone.

Undoubtedly, tourism is our hope of fortune and em-
ployment recovery. And we have been actively invest-
ing to increase the value of our tourism sector, which,

as the current crisis shows, is vital to strengthening
our brand. | believe, when offering destination choices
for tourists, we need to consider not only traditional
attractions like sunny beaches or mountains, but better
complementary products and services as well. The
changing needs of the tourism industry are driving us to
keep improving and refining.

Voice of Sister Cities of Beijing
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Chong Quan, President of China Society for World Trade Organization

Studies and former Vice Minister of MOFCOM
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Since the COVID-19 outbreak, WTCF, world’s first city-
based international tourism organization launched by
Beijing, has been promoting cooperation among cities
around the world, pooling the strength of the industry,
and recommending “various self-help measures” to
both tourism cities and the tourism industry by holding
forums and publishing research results.

Tourism is characterized by being cross-over and cov-
ering almost all walks of life. It provides job opportuni-
ties for ten percent of the global population, with small

enterprises such as family-run business accounting for
80 percent of the tourism industry. It also has a unique
potential in driving social recovery by raising skill-relat-
ed incomes, improving infrastructure and standards,
creating urban-rural linkages, and enhancing connec-
tivity in ways that can generate significant and positive
social and economic externalities.

We need international cooperation to promote the re-
covery and development of trade in services, overcome
the COVID-19, and promote WTO reform.
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Cristiano Varotti, Chief Representative of Italian National Tourist Board

Shanghai Office
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We must understand how to better apply new technol-
ogies. Communication technology also plays a vital
role. For example, we have an attractive area, Corti-
na, which is a mountain scenic spot, also one of the
venues for the next Winter Olympic Games in ltaly. A
new APP has been developed for Cortina. It is a tre-
mendous technological progress for our nation, though
no match for China’s progress in science. With this

APP, visitors could choose their routes and make the
plan beforehand. On the other hand, the scenic spots
must make the following preparations. First, we should
seek financial support from the entire tourism industry.
Second, we should learn to use digital tools. Third, we
must do a better job in promoting and advertising, and
increase people’s safety awareness. Last, we need to
have a deeper insight into the new trends of tourism.
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Ambassadors view on tourism:
Revitalizing World Tourism and
Jointly Creating a Bright Fulure

WTCF Beijing Fragrant Hills Tourism Summit & World Conference on Tourism Cooperation
and Development 2021 includes a “Special Forum: Ambassadors’ View on Tourism” where
ambassadors to China of eight WTCF member countries—Colombia, Jordan, Kenya,
Mozambique, Pakistan, the United Arab Emirates, Zimbabwe, and Spain are invited. Based
on the theme “Revitalizing World Tourism and Jointly Creating a Bright Future,” they gather
to explore strategies to recover world tourism in a world with COVID-19, share experience
on working hand-in-hand against the pandemic and revitalizing the tourism section, and
aim to jointly create a better future with a prosperous world tourism. The Forum is held by
Ms. Tian Wei, CCTV-CGTN host.

B T
I ———



SPECIAL FORUM
RaEH

BT - SHREE T - EEE

FIE - LG8

SH - 155
BRI RR(E BRIHAMELEREAGE EEATBIT R fE POlBXEgIEHERE
Maria Gustava Sarah J.C Serem Moin ul Haque Ali Al Dhaheri

Ambassador of the Repub- Ambassador of the

lic of Mozambique to China public of Kenya to China

Ambassador of the United
Arab Emirates to China

Ambassador of the Is-
lamic Republic of Paki-
stan to China

Re-

&

iR - RERE IS - SEEREB 57 -1IF=3 , by
ZEESZN: ST E ORIk DL I
Hussam Al Husseini Luis Diego Monsalve Hoyos Martin Chedondo Jorge Romeu
Ambassador of the Hash- ~ Ambassador of the Re-  Ambassador of the Repub- ~ Charge d'Affaires of the

emite Kingdom of Jordan

to China China

public of Colombia to

Embassy of the Kingdom
of Spain in China

lic of Zimbabwe to China

BN PR, FRRIELN, SR IR

Actively respond to the challenges posed hy the pandemic, transform tour=
ism modes and take multiple measures to revive the tourism industry
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Before the COVID-19 broke out, the tourism industry in
Mozambique went so well that it contributed five per-
cent of our GDP in 2019, but the number tumbled to 1.3
percent last year, and our enterprises were heavily dam-
aged too.

In Mozambique, up to 65,000 people serve in the tour-
ism sector, but most of them are out of job now, and
many small and middle-sized enterprises are negatively
affected too. So, in order to bring tourism back to life,
we are promoting domestic trips, and of course, we will
never leave international tourists behind. For example,
we are currently encouraging people to get vaccinated,
to make international trips safe and available for visitors
from afar. And, we are also promoting a certificate to
make hotels and other facilities safe and comfortable for
all tourists.
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Tourism is one of the fastest-growing industries in
Kenya. Once you come to Kenya, you will be awed
at how beautiful Kenya is as a tourism destination,
and that’s what makes tourism the biggest and
fastest-growing industry here. We used to have so
many international tourists, but now we have to shift
our focus onto domestic ones. We give Kenyan fam-
ilies, especially impoverished and middle-income
ones, subsidies to encourage them to go on a trip.
And we have many events and activities attracting
more families to go on inter-city tours.

In addition, Kenya has made digital platforms. In
other words, attracting more people to get involved
in transforming and revitalizing the tourism industry
via social media and the internet.
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For Pakistan, tourism is a pillar industry. And to up-
hold it, we have established national committees, im-
plemented many preferential policies, and upgraded
our online visa procedures, in the hopes of attracting
international students and tourists. And we have in-
vested a lot in maintaining our tourist attractions.

We have a Pakistani travel website fully operated in
Chinese about to be launched. We are fully aware
that every country’s tourism industry is suffering
heavily, so we are trying to forge an eco-system that
includes not just tourism, but entertainment, catering,
and many others as well. We can repackage tourism
products and services, to make them more appealing
even in this hard time, and of course, guarantee safe
and responsible tourism experience.

My second opinion is something that Mayor Chen
mentioned in his speech. We need an intelligent tour-
ism with innovation and cutting-edge technologies.
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The Expo 2020 Dubai is about to kick off in less than
30 days. The Expo has to be postponed till now, in
2021. But we still decide to call it 2020 Expo, for obvi-
0US reasons.

WORLD TOURISM CITIES 031

a S




——

SPECIAL FORUM
RaEH

AEHERX MRS . BAWRMECEMRIER 2020 Ft
B, EXMEENEEAREZREEM.

BRENAFFERD, BFP—EELPRIHE
=, AERZE, BAJERERBILBIRINS, F(BAA
BB 191 MEFRRIRS SR, BT
B 2500 HRipE, AAKE 6 R EkipttiEE.

WBE—MERIFHIER, e JIEIEEeIESE TR
DI SinE, HMNFBECREBEMNEEZER,
70% MIHEEXARIESRE Tk, AFARIERIRM
—LRR, M AARRIEERADEHES—
AT

Nonetheless, we are confident in delivering ev-
eryone an unprecedented World Expo. To do
that, we will create many new records, with over
191 countries participating in and about 25 mil-
lion visitors expected to join the Expo in the next
6 months.

Another great news is that we are setting unprec-
edentedly high standards for future World Expos.
About 70 percent of the exhibition halls in the Expo

Park will be kept, as resources for our future gener-
ations. And we are setting new standards for cities
holding World Expos in the future.

TEER
Jorge Romeu

T 2 — MR THEIFNER, 2PARIRE
P RE BRI — =B . RIJLRZAT, ?ﬂaﬂ] AT —1
BT, B 70% AT A& 7 & miert,
XEEUSAERE, AERERIMNZ IEHTIER, IR
ZERME TRENRE =58, WRHNIEZBBLRIITIT—H
ZERY, BAIMERER 80% MREEMXT, XE—MEZ
TRARIBEEE, BIRARDZ=—T, XM TFAKIRIAILAIFFR
HRREEN,
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Spain has established a good public order,
and yet we still need to consider the safety
in scenic areas. A few days ago, we made
a milestone achievement—70 percent of
Spanish had been fully vaccinated against
COVID-19. Spain may rank the third among
European Union nations in vaccination rate.
And nearly 80 percent of Spanish people
have been injected the first dose. I'd like to
share it with you because it’'s an amazing
achievement, and it is very important for the
reopening of tourism in the future.
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g7 - {152 Zimbabwe has lots of tourist attractions, includ-
Martin Chedondo ing Victoria Falls—one of the Seven Wonders of
the World. Zimbabwe also facilitates the revital-
EEAFEIEEZSNIRESEX, GEstktATTe—. ization and development of tourism. One unique
EBEERFREERFH TSRS RRE. BAFTMAYIES thing we do is to make people get vaccinated
ISIOSEIS | SRS ABESE, Rl SRS to help recover tourism. The city where Victoria
B, i AR Ry, XEHD Falls is located is the center of our tourism. Peo-
T TR, O TR, ML TRERs, B | Do o have got vacaated and developed
immunity to COVID-19. So, it’s a safe scenic

FRREM. SPFEREIXEEREZE. spot for tourists across the world.

In September 2021, international tourists to Colombia

5w - RIFRE grew by 81 percent, showing a positive trend. Approved
Luis Diego Monsalve Hoyos vaccine is available now to protect people against
COVID-19 and secure public safety. Everyone has
made efforts in promoting vaccines, including Chinese

221 F 9B, HMER, EFRNESERT
81%, FTABA RIER S BT 7. FlHRIIZE,

enterprises. In my country, 40 million vaccine doses are

fefttemE . WELEH TRERE 105, RER— made by Chinese enterprises. By the end of this year,
EoERE, MERFERIE, FH1E 4000 S there will be 70 percent of Colombian people getting
MEE20EAWESE, FEMTEE 70% 1 vaccinated. Colombia is the only South American coun-
R TEmET . SYCH TR — A E try that has coastline on both the Atlantic and Pacific

oceans. It is also one of the most diverse countries,

=, BAIRARF. KEFRFER, BRRENF
TR ER, B, B, HISEHERS
BE—HY, 1ASLES, ERIEREIFEZR

hosting mountains and forests, the largest number of
birds, and snow mountains.There are many interesting
places in my country. We welcome more Chinese tour-

AOtETs . FEACR, AEFERIFERIAIER . ists to visit our wonderful scenic spots in the future.
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aHEELR - (RERE

Hussam Al Husseini

EABHMBONET— ‘=@, —1 ‘i’
W=mR", BIIBEEREE— N RELT LRI
X, XHHRSEFSREHNEIX X, T
NELEE—LEN, CETERSRIIXIMZEX
T o XIS AIRTER IR — N R R

BINIE—LEE MO TIABE M SRR, FraiXLs
HHIE—IS, SCOR ERRUIBEmE I — SR F0TT
M, FRIRRIIEENF, SEESEReEHEH
IEBEHEER, HFEENEH, HIEFER L8
B FANCIFHAI S TR X NE@ . FATATREM
BAR, THEFPEXENZS, BRRIERIIMRTEIL
BEIS(ERIX LT AR, BAIEMSE ISR SRR,

In Jordan, we have created a “tourism triangle” as a
safe tourism zone for visitors from all over the world.
Now, some travel agencies have chartered airplanes
to take visitors to our tourism triangle. It is a totally
isolated safety zone.

What’s more, other industries are making their contri-
butions too. All these efforts combined together drive
us towards recovery and openness. Of course, our
focus is also on keeping the security of everyone. We
have pandemic prevention and control requirements
on everything, including rallies and meetings, and
we are trying to handle it through intelligent and inno-
vative ways. For example, we try to apply many new
technologies to tourism and keep the triangle secure.
In short, what we have been working on is revitalizing

our tourism and attracting visitors to come back to

1EEERIFIFIES visit Jordan.

(EIE SRl &y 26 B, $EFI0E, msabkii b iZzed

On the platform of the World Tourism Cities Federation, work together to
strengthen the extensive cooperation among cities

i - B

Sarah J. C Serem

NEZEEBRIAIEHS, &AM, BEE—E
ExRAEAIT, FIFEEEERERIRERHERSSH
Fa, #ESIKE, BAIEREHRIKFRHIKE =6
BNEAIEIF IR, RS R E B E R EAIINE
THIT o

Nairobi, the capital of Kenya, is the biggest
city and the only one with a national park.
We hope to promote ecological tourism
through the platform of WTCF. And we also
call for WTCF to help promote ecological
tourism and create a safer environment for
all tourists.

37 -1I%=
Martin Chedondo
EMThERTENZTN, BRFEE, FE—TER,
HAEFTRLEEN, XEHEIRASTHIR, BEHEESR
HFRIRIENTHEAGSR, HIF B —LELmEmrAENN
B AN TR AR EATESSRENNEERAE, JEMESIE
82, I ERS ORI mrE.

The power of Africa lies in its diversity and rich-

ness. Travelling to one African country doesn’t
mean you have seen the beauty of Africa. What |
want to tell everyone and WTCF is that we hope
more comprehensive joint travel products can be
made to provide richer African experiences for
Chinese tourists.Africa is making efforts to receive
COVID-19 vaccines via African Union.

034 WORLD TOURISM CITIES

S




SPECIAL FORUM
REEH

58 - SEERE One of the most important things
Luis Diego Mo lve Hoyos is strict requirement. For example,

people are required to submit the

BTN ABET—, BRSO, X MRE, 2Pk COVID-19 vaceination certificate
. . . e U and passport to apply visa. Besides,
FERIBRYSHE, IEAIREEREBERIIE, sete CEIBRIMD, EmATER.

WTCF can take the lead in promot-
PIRIEREE. Mo, AT WTCF BILUERI— sk ing such requirement with the help

WSS XM FE . AR AERINRE T, Bl IS ERIREE ], from travel agencies and tourist de-
HBREIEANE IR HEA S S A S BRI IX MARE partments of all countries.
A= - (RERR Attracting tourists is not a competition.We

should instead help and support each other.

And it actually requires us to innovate with intel-
PN ESANAZ AR T, Tl eIt RamED, RIttE ligent technology. | think virtual tourism is an ex-

%, ifEsEE— B, ERNHITBRR, SERITARE0 cellent alternative. And for my country, foreign
HEE, BIIEEEMINSIA, BIMELbRFEEER— tourists are also very important. Of course, we
TR, BIREHEASAINT, MR bR R sERr, 5 | o000 protect their safety, consider the ac-
EEETEAl EEEETESNE, B SRR ce@ance of d.ifferent vaccines, and buil.d safe
s, (BRIETAEEDYRN, FEEAR, B | o oo e shouldbe commited ©

human rights and providing unforgettable trips
(BRIt O i R & DA F AN Z

Hussam Al Husseini

for tourists.
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EH - 155 China has put COVID-19 under control,
Moin ul Haque avoided most of its negative influence,
PE RIS T BB AR R S RO, HEERT FEE | and revitalized d°meS“g tourism. So,
. I'd also like to invite WTCF to hold the
AR RIS, FrEBEESHERIRENHIRES T —RAA= . . -
] . ‘ next Fragrant Hills Tourism Summit in
ORNE, FAISWIcRFIESEEFeEREIBEIEET, BIEBER

Pakistan. We will be a nice host and
H—MFREE, EitEaRE, S8 1 TENEEMEITA=. promise a safe and fruitful conference.

Bk - HENER

I'd like to say that we can revitalize the world

Maria Gustava tourism with the help from WTCF by sharing
WHABES B8R Bt R ER TR S 2NTES, experience and promoting digitalization. Of
SRS RISEIEY, H=EW, Mo, Fi | COUrse salty s also a top priority. We need

to vaccinate everyone eligible, and make vac-
cines affordable and easy to get. Now, Africa
lags behind a lot, because only three percent

Z2REE, HIFERRILPTAREBIZEIIIAEITEE,
BNELEEEZIRE, BRMILANIEERE, IEMIE

WEEEAE 7, BIWERS 3% WAL 7&E, X2IEE of Africansare vaccinated. It’'s a critical prob-
BFEN—, BEHNFEEXT. lem that needs our full attention.
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fuEE - I FEER This year marks the year of Dubai Expo as well as
. . the 50th anniversary of the founding of the UAE.

Ali Al Dhaheri Ui anniversary unding ot s
This glorious year will be spent celebrating the
SEREEF, FBIBERIEE S0 BF, accomplishments we have made in the past 50
H=RX—F <k E IF R 2R ERIEIT £ 50 years and anticipate even greater achievements
FEREVERIREL, (B ERSERSE 50 EEE AR in the next 50 years. We also believe tourism will
BiEh. ARSI ST TRt g sk B s play an important role in the future development of

the UAE. For us, like other ambassadors said ear-
lier, we must have a clear, transparent, and easy-

B ERFESEEMNAE. BBANEIRR, FEEEN
—m, REEREAUZESEHER, HNEE—

to-follow supervision framework to guarantee safe
BT, BPN. EZEENREER, Ketze

international trips. We must be resilient and keep

AIEIRRARA T Ff JREE D, Tl REERSARENE marching ahead instead of locking doors against
A IWINEEIRIZE o the world.

TERR We must make clear that there are a series

Jorge Romeu of supervision rules to follow. Here are two

suggestions. First, we need to establish

2% = N— == /) N
PHRRE SIS UG EANETR. FOE%E a powerful partnership with all relevant

Wj/l\gﬁ : %—ﬁﬂ]%%ﬁ‘éﬂgﬁﬁ%ﬂﬂﬁﬁﬁﬁjjEl'ﬂé{’lfﬁ(ﬁf parties, such as tourism enterprises, insti-
KR, mEIRSIEX B RES SR, FRERIMR tutions, and government sectors from dif-
a9l VA BUTER JERES S, XEHEEIREIN. ferent countries. The second is investment.
FFREREMN, RERE, WTHFUORE, X2 Investing in digitalization will make a dif-
EXEEW, RRUBINENTY, BENRFHREEES ference (0 tourism, make the market more

flexible, and help the markets of different

Bz, MEE RS, countries match each other.
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Fra and Responsibility/lnovation and
Change/Responsibility and Mission

= "The next decade of world tourism cities

Agenda for the Future Development of World Tourism Cities (2021-2030)

‘2021 RN S SR B LIRFIESE
HRIRFSIESRREAS" LA THRESEEMTA
f— (HRIRHERHASRERINAE (2021-2030)).
X FERIETR, HRIRFEHIKESEESDITR
R+FHRPNEBURIREZRIEE, WZBEE
(2030 FAI LR RIGE YEMMERIH, FlE 7(
R ARRAERINE (2021-2030)), HwLee%
B ENIESE, SISHERRFQEEINMERE. BN
%, EMEE. EINEENS @GR,

R EARE ( ERIRERmARREENE (2021-
2030)) EEELR “‘MRipHRhAFEET" XETL%,
DR BHEHRE  BORIFNE" “QlisE &
MBI “SESED - HOIF1TE1" 1 ‘i
S FNFRE" USRS, IR0 HRIRENS
FREENIAES . HEVIE. IR I5SE.
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Agenda

For the Future
Development Of World

Tourism Cities

(2021-2030)

The Agenda for the Future Development of World
Tourism Cities (2021-2030), an important research
result of the World Tourism Cities Federation, was
released on the 2021 WTCF Beijing Fragrant Hills
Tourism Summit & World Conference on Tourism
Cooperation and Development. Standing at the front
end of this decade, The World Tourism Cities Fed-
eration has made a comprehensive analysis of the
world pattern and the trend of tourism development
in the next decade, and formulated the World Tour-
ism Cities Future Development Agenda (2021-2030)
based on the United Nations 2030 Agenda for Sus-
tainable Development and other guiding documents,
hoping to promote the implementation of the agenda,
to guide global tourism to become more healthy,
low-carbon, inclusive and convenient.

The Agenda for the Future Development of World
Tourism Cities (2021-2030) is divided into four parts —
“Times and Responsibilities: Our New Agenda”, “Inno-
vation and Change: Our New Goals”, “Responsibilities
and Missions: Our New Actions” and “Implementation
and Evaluation: Our new standard “. The agenda puts
forward the historical background, historical opportu-
nities, core concepts, guiding principles, development
goals, action plans and implementation evaluation of

SPECIAL FORUM
REEH

R ik
KRERNE

(2021-2030)

the future development of world tourism cities, so as to
provide a more transparent, multi-dimensional and par-
ticipatory common action program and development
blueprint for the recovery and development of world
tourism cities.

In particular, the agenda proposes 12 critical tasks
on the basis of the Sustainable Development Goals
outlined by the United Nations, World Tourism Orga-
nization (UNWTO) and WTCF, namely coordinating
pandemic prevention and control as well as tourism
recovery in tourism cities, increasing the number of
tourism-related jobs and incomes in cities, reconstruct-
ing the investment environment in tourism cities after
the pandemic, building smart tourism cities, enhancing
modern transportation network in tourism cities, im-
proving the comprehensive services of tourism cities,
strengthening public security systems in tourism cities,
stimulating innovation of tourism patterns in tourism cit-
ies, boosting the development of local cultures in tour-
ism cities, fostering development of tourism city brands,
facilitating green and low-carbon development of tour-
ism cities, and advancing cooperation among tourism
cities. They will offer useful guidance on promoting the
recovery and development of global tourism and tour-
ism cities.
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World Tourism Cities Federation

HEIREEDEREES (WTCF) 28 EE—PLL
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HRIRFEFINAR. Wt 2021 Fa9FFH, BERXEK
TESEIRIHTIRR, BRI A5
EENBERNEE, 28
Bt SRENET, 1B
ERESERERALRS
EfrtSIREAHF R
BERM, BERBESTE
e AR BIX MFERAT

RRTFZHA

IR S IR A e IR, FHE
SRS

Ml R E At AR A Ea
SAIEFEL, RIS A S

SHANTW. EEHM

040 WORLD TOURISM CITIES

SIRULIK, ERRBEXFEIEM, BET 2IEE
RAYAARBRIRI . FrelbsEBEARl, HRIKFS
rT¥FEE 30 FRISIRIGK, 2019 FHFRIcIEEkE
FIBKMREELT 10%, W2 AIREREBT
1%, Bl R RESEREFE RS FIEBIZEHIE
ZEIEF . FERBESICERNARL, ik

s NERE R REEHERE

REMER EEE’JE;HU‘HH (L))
Eéﬁﬁ%ﬂﬂ‘ﬁllﬁ*ﬁﬁﬁﬂéﬁﬁ fixinz &
Eia%, R AR HASRKRE 12 Iﬁiiiﬁﬁ
BIULHEIX 12 A RRIRS SR
IFEEENER. ENExR ENeEs. %DD@%




——

EEIRFANESE T LR ERIRL . SERIR
IR EEEERR. MRFRR. XEEE. FlldEss. &
WERE. ARSI ESmEZES L. EEEME,
MINEEIRMEFESHILRE T, NS
AR RIS REI R L ILRZIE E .
IR R EE =R . SESEUEFIRRY
ith, =Tk 80% RURIFERIL B R THIX M EAR
AREEM. MRbF T EE R BRI E S AF
ETNERNNERER, HaliRENHIERREIE
U, RITARRERIRIA T LA RAIB R
12, NSRS FE R0, TMAFEARES
ETHEENEN.
RFAFRERIRENE RSN EHERRE

SPECIAL FORUM
REETH

ERERKERNEZNE, HRIKANHRKESEED
AR FEMERTRU R SRR R RES, K
BE (2030 FrEaRENE ) LIRBSEANEE (3
RN ) MBS EHFRIRFER (SRl SeriFe
KREBir—iBIA 2030 Zik ) ENMEH, BEseE
£ 2012 {(AtRES ) “MRiALhERERE" OE
2, REHFIREFERHARAR 12 UKREBR, FHE
BT SLHEX 12 DUk Bins SRR EEIMERER
EIMERR. ENEE. EIMERAIS G .

RREXR, HRIKFHHRKEERSEFHREE
hers ARG, EIESHME. ZEReHT, HEFEM
2030, HEHENEFIRIFRTHISERRE, FoIHRK
AT SRR R R .

Joining Hands for Sustainable Development of World Tourism Cities
Chen Dong, Secretary-General of WTCF

World Tourism
Cities Federation,

The next decade matters a lot to the transformation of

the world’s first in-
ternational tourism
organization focusing
on tourism cities,
has always adhered
to the core vision
of “Better City Life
through Tourism” in

world tourism from postpandemic recovery to renewal
and revolution, and ultimately to prosperity. WTCF
comprehensively analyzes the changing international
landscape and development trend of world tourism in the
next decade and, it proposes 12 development goals for
world tourism cities in the hope that the execution of 12
goals will make world tourism healthier, more low-carbon,

more inclusive and more convenient.

promoting coopera-

tion and exchanges

among tourism cities

and comprehensively raising the competitiveness and
influence of tourism cities, as its contribution to the
development of world tourism economy. Looking into
the development of global tourism in the next decade
at the beginning of 2021, it proposes targets and paths
for the sustainable development of world tourism cities.
This is where responsibilities of WTCF reside. It is also
the wisdom contributed by WTCF, an international or-
ganization, to provide the global community with public

products. Furthermore, it is a strategic move taken by
WTCEF for the recovery and revitalization of global tour-
ism economy in this special pandemic period.

Tourism is a widely recognized sunrise sector. In the
era of industrialization, informatization and globaliza-
tion, mass tourism dawns across the world thanks to
the enhanced international inter-connectivity. Before
the outbreak of COVID-19, world tourism had enjoyed
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3 decades of unceasing high-speed growth. In 2019, it
contributed over 10% to global economic growth, and
more than 11% of employment. Tourism has become
an important strategic sector supporting the normal
operation of national economy in many countries. The
outbreak of COVID-19 around the world caused the
most severe damage to world tourism since the World
War Il which is challenged in terms of consumption and
demands, tourism investment, regional patterns, indus-
trial chain, business survival and employment. More
importantly, people’s living habits and concepts have
been altered ever since, resulting in profound changes
in world tourism economic pattern and its development
model in the future.

Tourism cities are major tourist origins, distribution cen-
ters and destinations, carrying out about 80% of global
tourist activities. Such an irreplaceable role as regards
global pandemic prevention and tourism recovery ne-
cessitates efforts to promote the recovery and upgrad-
ing of tourism cities as well as to explore targets and
paths for the sustainable development of world tourism
cities. This is significant to the revolution, innovation
and sustainable development of world tourism econo-

my.

The next decade matters a lot to the transformation of
world tourism from post-pandemic recovery to renew-
al and revolution, and ultimately to prosperity. WTCF
comprehensively analyzes the changing international
landscape and development trend of world tourism in
the next decade and aligns itself with the UN 2030 Sus-
tainable Development Agenda, New Urban Agenda by
UN-Habitat and Tourism and the Sustainable Develop-
ment Goals - Journey to 2030 by UNWTO. Under the
core concept of “Better City Life through Tourism” fixed
in the Beijing Declaration in

2012, it proposes 12 development goals for world tour-
ism cities in the hope that the execution of 12 goals will
make world tourism healthier, more low-carbon, more
inclusive and more convenient.

The future is right in front of us. WTCF would like to join
hands with world major tourism cities and tourist agen-
cies in unity and in pursuit of revolution and innovation.
We will march toward 2030 and contribute to the sus-
tainability of world tourism cities, unfolding a new land-
scape of prosperous development for world tourism.

Ik hRihF SR TRRIZRE (B

REEHERRFALRMBI BAAN - IREF R 4R

Xt SR iy H RN E
PAMES, BEBSHAMR
TR S S ISR IKER S
1, BAVRRR=E, HR
AR ES OH N TS
SRR Th B S =4 ER
EFEMF, st RiRE
whinER L. 88N
AIRK. RERFNHER
Ik S = (R H AR REIXGE (2021-
2030)) AYEEREIE .
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Urhan Tourism and the Future of Gities (Excerpt)
Zurab Pololikashvili, Secretary-General World Tourism Organization (UNWTO)

It is a great pleasure,
both for the World
Tourism Organization
(UNWTO) and for me
personally, to rein-

Over the past few decades, urban areas have been
rapidly transforming, and their populations have grown
at a remarkable rate. According to UN-Habitat, over 50%
of the world’s population lives in cities or urban centers,
and around 3 billion will be added to the urban population
between 2010 and 2050. Urban areas are powerhouses of
socio-economic growth, democracy, and development,
functioning as catalysts for inclusion and innovation; 80%
of global GDP comes from cities.

force our longstanding
cooperation with the
World Cities Tourism
Federation (WCTF).
UNWTO is fully com-
mitted to continue
working with WTCF in
promoting a more sustainable and inclusive future for Over the past few decades, urban areas have been

world tourism cities and we are honored to have con- rapidly transforming, and their populations have grown
tributed to the development of the WTCF Agenda for at a remarkable rate. According to UN-Habitat, over
the Future Development of World Tourism Cities (2021- 50% of the world’s population lives in cities or urban
2030). centers, and around 3 billion will be added to the urban
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population between 2010 and 2050. Urban areas are
powerhouses of socio-economic growth, democracy,
and development, functioning as catalysts for inclusion
and innovation; 80% of global GDP comes from cities.

The sharing of big data and other developments in
technology and their integration into urban governance
should be accelerated. This way we can enhance the
collection and management of relevant data to build
back better for citizens and visitors alike, allowing the
recovery of urban tourism through evidence-based
decisions on flow management, mobility, diversifica-
tion, conservation of natural and cultural resources,
and residents’ attitudes towards tourism. In addition,
the dual transformation into more digital and greener
urban destinations should allow cities to become more
resilient and better placed to face any future disruptions
and crises, not just pandemic but also extreme weather
events. The concept of smart urban tourism destina-
tions should become a reality by integrating the five
pillars of a ‘smart destination’ - governance, innovation,
technology, accessibility, and sustainability - in their
policies and strategies.

The sustainability of urban tourism will only be suc-
cessful if comprehensive and long-term planning
strategies are adopted and based on a multi-action
and multi-stakeholder participatory approach. Strategic
partnership mechanisms among all relevant stakehold-
ers, including national, regional, and city authorities,
private sector, local communities, and visitors, which
help foster local discussion by utilizing platforms for
residents should be implemented. The management of
urban tourism, especially on issues related to housing,
the safeguarding of small and traditional business and
flow management, would significantly benefit from the
creation of working groups and local entrepreneurial
ecosystems to increase the integration of local commu-
nities in urban tourism planning and value chain.

Education, training and skills enhancement in the tour-
ism sector are crucial to boost the socio-economic de-
velopment of communities and create a highly qualified
workforce that underpins the competitiveness of the
sector and protects and enhance jobs in the tourism
sector. City governments should invest in sustainable
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transport and communications infrastructure to improve
mobility and connectivity in ways that prioritize safety,
social equity, and accessibility while minimizing envi-
ronmental impacts for future generations. The imple-
mentation of sustainable practices in cities that promote
the more efficient use of resources and a reduction in
carbon emissions and waste within the framework of
the circular economy should become the baseline of
work for urban development.

At the same time, the creation and promotion of inno-
vative tourism products and experiences and maxi-
mizing the use of digital tools and platforms to diversify
demand in time and space will play an essential role
in the sustainable recovery of urban tourism. All these
steps can help to incentivize longer stays, promote re-

sponsible travel, and attract the type of visitor that fits
the city’s vision and strategy for a sustainable future.
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Host: Tian Wei

We can find a lot of vital information and trends for our
industry in the Agenda for the Future Development
of World Tourism Cities (2021-2030) released by the
WTCF. This is a substantial intellectual contribution of
the WTCF to the tourism industry as an international
tourism organization, a development agenda that un-
folds within the framework of the UN 2030 Sustainable
Development Goals. So for this session of the Tourism
City Sustainability Dialogue, we are honored to have
two distinguished guests to talk about sustainable de-
velopment in tourism.

Devanand Ramiah: When it comes to the SDGs, we
say they are actually the largest and most ambitious
development framework globally, one of the most ambi-
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tious in human history. They were adopted at the Unit-
ed Nations General Assembly in 2015, and all member
states have supported such a framework since then.

| hope you can understand at least three things about
the SDGs: First, they are a globally harmonized frame-
work that is the same to developing and developed
countries alike, which is very different from the previous
goals. Second, the SDGs are a combination of the
social, economic and environmental spheres. Previ-
ously, we used to focus mainly on the elements of GDP
and economic growth, but now the SDGs tell us that
we need to consider all three aspects simultaneously,
so0 we can have a better society. Third, we should not
leave anyone behind. This means that the sustainable
development needs to benefit everyone, and everyone
should benefit from it, especially those in the most
vulnerable groups. In 2016, China adopted its National
Plan on Implementation of the 2030 Agenda for Sus-
tainable Development, with 17 goals and 109 key tasks
included. This is China’s leading national action pro-
gram to implement these goals and tasks.

Liu Bin: Tourism is said to be a green industry, but it
is not necessarily a green industry in practice. Only by
upholding this concept of sustainable development,
can we make tourism a genuinely green sector. In this
process, Beijing has always adhered to four sustain-
able development concepts to advance tourism growth.

First, we need to coordinate resource development with
the conservation of tourism. Second,we need to coor-
dinate the development quality with the speed of tour-
ism.Third, we need to coordinate the development of
tourism with the carrying capacity of the environment.
Fourth, we need to coordinate the economic value of
tourism with its ecological benefits.

Only by upholding the four concepts can we achieve
sustainability in our tourism industry. What is the goal
of sustainable tourism development in Beijing? It’s the
positive interaction of economy, society and ecology.
Thank you.

Devanand Ramiah: First of all, it’s obvious that tour-
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ism is indeed a very huge growth point and a very big
contributor to development. Let’s look at the data. For
instance, 10.4% of global GDP in 2019 came from tour-
ism. It made significant contributions to various nations
as well. Due to the impact of the pandemic, this figure
undoubtedly dropped in 2020. But as we look at the
year 2000, we can find that tourism contributed $2.6
billion in some low-income countries. Therefore, from
the economic point of view, we all know that tourism
benefits us a lot.

Liu Bin: First of all, Beijing’s tourism industry is a sup-
porting force for the city’s economic growth. The de-
velopment of Beijing’s tourism industry started in 2008,
and it began to enter a period of rapid rise after the
Olympic Games. After 10 years of rapid advancement,
its growth was still normal in 2019. Before the epidemic,
Beijing’s total revenue of the tourism industry in 2019
was RMB 620 billion. The number of tourist arrivals
was 320 million, and the total tourism revenue was the
highest among the four municipalities directly under the
central government.

We have calculated that the added value of tourism
accounts for between 5% and 7% of Beijing’s GDP, and
tourism should be considered a pillar industry if it sur-
passes 5%. Such an important industry is a complete
service chain that includes “food, accommodation,
transportation, tourism, shopping and entertainment”.
In the complete service chain, a large number of SMEs
and practitioners are providing services. The develop-
ment of the tourism industry is to provide more market
opportunities for these SMEs and to offer employment
opportunities for a lot of practitioners. From this per-
spective, tourism supports not only the economy, but
also social development.

Devanand Ramiah: Speaking of social issues, we
know 1/10th of the world’s employment is in this indus-
try. Many women are employed in the tourism industry.
This is a service industry, and we need educated and
skilled workers to join us. The tourism industry can
also increase people’s employability, especially the
disadvantaged groups who can be employed in the in-
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dustry. Tourism can underpin the growth of SMEs and
increase employment, so the two functions are closely
related.

Next, let’s talk about sustainable development. The
UNDP has a project in Yunnan to cooperate with Yi
women who make handmade fabrics. We're working
with them to preserve the Yi culture, and to create eco-
nomic opportunities for them. These women are able
to sell their handmade fabrics at markets, which is also
beneficial to tourism. They are able to work in their vil-
lages while taking care of their children and families, so
that the tourism industry can benefit from this as well.
This is the benefit of sustainable employment. This is
good for families, health, and cultural preservation.

China has a glorious history and culture. I've been to
many places and seen a lot of incredible history and
culture. We can join hands to promote sustainable de-
velopment.

Liu Bin: The infrastructure of tourism supports tourism
development. There are many infrastructures to pro-
mote tourism development. In the interest of time, | will
mainly introduce the infrastructure of smart tourism.

Our infrastructure construction of smart tourism is
mainly related to two aspects. The first aspect is
about service facilities. Beijing Municipal Bureau of
Culture and Tourism has been actively promoting the
construction of public service facilities for smart tour-
ism. On the other hand, we are optimizing and up-
grading the service facilities of scenic spots. We can
provide services free of manual docking with virtual
tour guides at 228 rated scenic spots across the city.
We also offer the online reservation of ticketing. The
improvement of the public service facilities allows
us to visit all scenic spots in Beijing without buying
tickets on site. At the same time, we have also en-
hanced management services via some intelligent
means of industry management for the smart tour-
ism, including electronic itineraries. Any tour group
that comes to Beijing can be tracked throughout the
whole process. With the services of our government,
we can also implement big data crowd monitoring
for each scenic spot to avoid crowding and over-limit
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footfall in the scenic area.

Devanand Ramiah: We expect that 5.5% of global
emissions by 2030 will come from the tourism-related
transport sector. The vital point for the tourism industry
is that we need to protect the environment and each
one in the transport sector needs to play their part. We
must achieve the sustainable development of the tour-
ism industry in the future, which means that we can de-
velop tourism and preserve nature simultaneously. The
better we protect nature, the more attractive it will be
for future tourism guests, so this is a balance we must
strike.

Liu Bin: To achieve sustainable development in the
tourism industry, Beijing has made full use of the efforts
from four aspects: the government, enterprises, media,
and the public.

Where does the government’s top responsibility lie?
It lies in leading the planning. The new version of the
General Urban Plan and the detailed control plan of
the core area were approved by the central govern-
ment. The concept of sustainable development is
reflected throughout the planning. A very essential
element of this concept of sustainable development
is that we must not promote development at the ex-
pense of the environment. The government attaches
great importance to this part of the entire planning.

Devanand Ramiah: In fact, I'm very pleased to
report that we will establish a partnership with the
WTCF in China. We’re going to work together on a
joint study to analyze sustainable urban develop-
ment. We will pay special attention to the contribu-
tions of the tourism industry to sustainable develop-
ment. We will observe some baselines and consider
some best practices to see how the best practices in
China can contribute to a sustainable world tourism
industry and how we can share these best practices
with the world. It is crucial for us and a partnership
we are looking forward to. The report will be avail-
able at the next WTCF conference.
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2021 WTCF Beijing Fragrant Hills Tourism
Summit & World Conference on Tourism
Cooperation and Development held by the
World Tourism Cities Federation (WTCF)
kicked off on 3 September. At the confer-
ence, WTCF expert Du Yili released the
World Tourism Cities Development Report
(2020), which is a significant research
result of WTCF. The report will offer more
successful experience of combating COVID-19 and
promoting the full recovery of world tourism cities and
tourism companies to boost the sustainable develop-
ment of global tourism.

The report consists of three parts, i.e. “Comprehensive
Assessment on the Development of World Tourism Cit-
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Notably, Shanghai and Beijing ranked first and
second in two individual assessment results of
the report, namely “List of Top 20 Cities in the
Number of Domestic Trips in 2020” and “List
of Top 20 Cities in Tourism GDP in 2020”. They
obviously outperformed cities in other countries.

ies in 2020”, “Results of Assessment on the Recovery
and Development of World Tourism Cities” and “Typical
Cases of the Recovery and Development of World
Tourism Cities”. Six comprehensive conclusions are
presented systematically in “Comprehensive Assess-

ment on the Development of World Tourism Cities in
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2020”. Firstly, “COVID-19 has hit badly the world tour-
ism”. Secondly, “globalization of world tourism is facing
new adjustment”. Thirdly, “tourism cities play a bigger
role in promoting global tourism recovery”. Fourthly,
“COVID-19 accelerates the innovation of global tour-
ism development patterns”. Fifthly, “digital technology

'Aé“f;“ﬁu

deeply changes the development patterns of the world
tourism”. Finally, “the safety of international tourism is
strengthened remarkably”.

“Results of Assessment on the Recovery and Develop-
ment of World Tourism Cities” presents the significance,
methods and results of “Comprehensive Assessment
on the Development of World Tourism Cities in 2020”.
The report points out that the development level of
world tourism cities in 2020 weakened dramatically,
but the differences in regional tourism decline were not
obvious and there was a functional gap in their individ-
ual development. Besides, this part uses detailed data
to demonstrate results of 10 individual assessments.
Positive indicators in 2020 include the rebound by more
than 60% of domestic trips around the world, a small
decline in the number of international conferences
held in global node cities, increase of online tourism in
node cities, and significantly strengthened pandemic
prevention and control measures in global node cities
of tourism. However, due to the pandemic, revenues of
tourism catering in 2020 decreased by 30%, GDP of
global tourism dropped by over 50%, and the number
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of flights to global node cities declined by 20% when
compared with those in 2019. In 2020, the number of
global inbound trips showed a cliff-like decline, the total
revenue of the global hotel industry dropped significant-
ly, and the enthusiasm for tourism investment in global
node cities was suppressed.

Notably, Shanghai and Beijing ranked first and sec-
ond in two individual assessment results of the report,
namely “List of Top 20 Cities in the Number of Domes-
tic Trips in 2020” and “List of Top 20 Cities in Tourism
GDP in 2020”. They obviously outperformed cities in
other countries.

In order to better summarize the experience of how
global tourism cities fought COVID-19 and promoted
tourism recovery in 2020, “Typical Cases of the Recov-
ery and Development of World Tourism Cities” selects
Rome, Los Angeles, London, Paris, Barcelona, Beijing,
Seoul and Dubai as examples which greatly influence
global tourism. Hopefully, the experience sharing of
these eight tourism cities will better help the recovery of
global tourism cities in the post-pandemic era.

Du Yili said, “At the next stage of tourism recovery,
tourism cities should work harder to improve pandemic
prevention, stimulate consumption and create more job
opportunities”. The World Tourism Cities Development
Report (2020) will offer great inspiration and guidance
for the recovery and development of world tourism cit-
ies.
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