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the world who are beginning to vacation abroad, has had deep ramifications for the world's most
popular destinations. Some have tried to manage tourism by limiting the ability of tourists to stay
in cities or pushing less popular areas as bona fide tourist destinations. The jury is still out on whether these
destinations will be able to effectively manage tourism. or will continue to struggle in the face of mounting
backlash from their citizens.
—Jason Clampet

n global surge in tourism, driven by the growth of low-cost carriers and middle class families across
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As more destinations blame tourists for bad behaviour and overcrowding, here are some
of the hotspots that are being ruined by holidaymakers - and how to better visit them

. 000 -

CLICK TO FOLLOW
THE INDEFENDENT TRAVEL




TourismReview @
NEWS 00000 DIRECTORY

Respected Voice of Tourism

L] WEEKLY TRAVEL NEWS TOP 10'S TRAVEL NEWS TOURISM MAGAZINE PR WIRE ABOUT CONTACT US

HOME > Weekly Travel News » OVERTOURISM IN EUROPE IS A CRITICAL PROBLEM

OVERTOURISM IN EUROPE IS A CRITICAL PROBLEM
00000 ﬁ

Europeans are analyzing the ways which would help reduce the impact of overtourism on the continent’s environment. Europe is visited by 500 million
people per year. At the same time, the authorities are trying to ensure that whatever measures are taken, they do not negatively infiuence the
economic benefits.
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Every year more people can afford to travel and every year the desire to travel goes up. For this reason, major tourism destinations are more and more
flooded with visitors, causing a phenomenon labelled *overtourism”. Dissatisfied locals now decided to go to the streets.
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Masked 'anti-tourist’ vigilante group
slash the tyres of an open-top bus
filled with holidaymakers in Barcelona
'because they don't want the country
turned into an amusement park’

« The masked men daubed graffiti on the bus’' windows and slashed its tyres
» They daubed 'Tourism Kills Neighbourhoods' in Catalan on the windscreen
» Panicked tourists, including children, initially thought it was a terror attack
« Barcelona's recent tourist boom has angered many local residents

By GERARD COUZENS FOR MAILONLINE
PUBLISHED: 16:38 BST, 30 July 2017 | UPDATED: 19:33 BST, 30 July 2017
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What's behind it all?

The Backlash?

* Rising housing prices and rental fees

* Reduced mobility and access within urban areas
 Increasing pollution

» Threat to traditions and cultures

* Memories and nostalgia

The Cause?

« (Capacity to travel

* Emerging markets

* Expansion of the share economy
» Bucket-lists

* [ntolerance?
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“Overtourism” is about community
thresholds.
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How do you manage tourism to provide quality of life for
locals?

Or,

How do you manage quality of life for locals to provide
quality tourism?



The CEOBlog ContactUs AR f v in @ & » Q

Pﬁm About PATA Membership Events @

Pacific Asia Travel Association Chapters Sustainability Foundation

The Disproportionate Growth of Tourism

Posted on : January 21,2015
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Floating Village in Cambodia




PATA

Pacific Asia Travel Association

Mario Hardy, CEO PATA

The disproportionate growth of
tourism, or what | would personally
call “the bucket list phenomena”, is
something affecting many countries
and regions around the globe. The
problem is that it is not sustainable...
A countries beauty should not be
defined by one famous location, but
by its people and diversity in what it
has to offer.




#SEEYOURCITY

Now Trending inNYC

Nobody knows NYC better than a New Yorker.
Scroll down to see what the locals are sharing
in all five boroughs and get real-time
inspiration for your visit.
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Old Town Central

Hong Kong Tourism Board
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Chinese YMCA of Hong Kong,
Bridges Street Centre
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i Highlights Trip

E
e
Possassion Street is the best point to start a one-day or afternoon trip in Central.
You can discover heritage sites, explore art, sample local food and hunt for hidden
treasures in a wamen of narmrow streets and alleys. End your trip at Pottinger Street in
the vibrant heart of the neighbourhood.

Art Galleries on Hollywood Road
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PR Promotion / Media Publicity



£ PR Promotion

=

 Engaged 20 personalities to share their Central stories and personal
recommendations

» Partnership with CNN

* Global press release & social viral by personalities

* In Markets launch e.g. Taiwan, Australia

» Regional TV Programme: Discovery Channel
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MIYAKO KA

FREELANCE WRITER & EDITOR
JAPAN

Q ELGIN STREET

“Without consciously thinking about where to
look, | somehow end up finding the most
interesting and stylsh places in Central™
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£ Overseas Media to Experience OTC
==

*« Qverseas Media Fam Visits:

m

— Since the launch in end April, arranged 45 media groups from
Japan, Korea, The Philippines, Thailand, Australia, New
Zealand, Canada, the US, France, Germany & the UK to
experience the OTC




_b_ Social Content — 360 Video

lb

A series of 360 videos featuring 4 ‘habitants’ in OTC neighborhoods

walking us through their favorite routes for amazing discoveries.
=

A Taste of the Community — Nana Chan Hlstory through the Eyes of a Local - Chu Yiu Cheong
Owner of tea shop teakha located in Tai Ping Shan Street. Owner of local traditional homeware store Chu Wing Kee

located in Possession Street.
hitps://youtu.be/0z3esvxCKPQ

https://youtu.be/BRHAqq1Sp/|

' Hipster.s:,

NEgE

Treasure Hunt Ideas for Hipsters — Alexis Holm EXxplore Hidden Art Scene — Ray Chan
Owner of fashion accessory store “squarestreet” Famous hairdresser and owner of the creative studio "Zhan”
located in Square Street. located in Po Hing Fong.

30
https.//youtu.be/IDSIMYIshs https://youtu be/GDNkDOpsUPk




m

Reach:
17,505,082
Engagement:
784,371
Video views:
2,595,259
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Impression:
2,345,781
Engagement:
6,302

£ Social Media Platforms — Preliminary Results

Impression:
3,131,984
Likes:
145,684
Comments:
539

You([Ti)

Video Views:
604,720



Addressing Overtourism

Educate

Manage congestion

Manage behavior

Keep track on the share economy

Appeal to travelers sense of curiosity and adventure
Encourage off-peak visitation

Public/Private partnerships on infrastructure
Collaboration with local authorities and interest groups
Disperse with local input and technology

Spread the wealth

|dentify and protect authenticity




Thank you

Dr. Chris Bottrill

s :
Vice Chair, PATA

Dean, Global and Community Studies

Capilano University, Vancouver

Pacific Asia Travel Association cbottrill@capilanou. ca




